® GlobalResearch

Center for Research on Globalizaticn

Rethink 9/11: Did you Know that a Third Tower Fell
on 9/11?

By Global Research News Region: USA
Global Research, July 28, 2013 Theme: Terrorism

Global Research is committed to 9/11 Truth.
Global Research endorses the Rethink 9/11 campaign. Spread the word far and wide.

ReThink911 is the first ever global 9/11 anniversary campaign. Sponsored by a coalition of
more than 40 organizations,

ReThink911 will be seen in 11 major cities around the world this September 2013.

The campaign will include outdoor and transit advertising on subways, taxi tops and
billboards worldwide, coupled with grassroots actions involving thousands of concerned
citizens and guerilla advertising in the form of bumper stickers, lawn signs, t-shirts and
more. ReThink911 will launch on September 1st and continue for the entire month of
September.

Join us in this historic effort.

For more details on how you can support this important initiative: visit
http://rethink911.0org/
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BRING ADS TO A CITY NEAR YOU

ReThink911 will be seen in 11 major cities this September, coupled with grassroots actions
all around the world. Select your preferred city below and donate to make the planned
advertising for that city a reality.

The deadline to reach our goal is August 1, 2013.

ReThink911 has already raised three-quarters of the $225,000 for this ad campaign. We are
counting on you to bring us the rest of the way by August 1. Together we will make
ReThink911 go viral this September.

Free ReThink911 Metro Ad
Get your very own authentic 21 x 22” ReThink911 metro ad with a donation of $50 or more.

This offer applies to residents of all countries. If you do not wish to receive a metro ad in the
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mail, please note it in the comments field of the Paypal donation form or on your check.

Please ensure your Paypal address is your current mailing address, or you may not receive
the metro ad.
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